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Unit No. Unit Title Contents 
1 Business 

Environment  
Meaning, Nature, Importance Aspects of Environment -Business Environment with reference to India. 

2 Problems of growth 
of Economy 

Unemployment, Poverty, Regional Imbalance. Social Injustice, Inflation, Parallel economy, Lack of technical knowledge 
and information. - Remedies to solve these problems, Opportunities in Environment. 

3 Pollution Meaning, Problems of pollution - Types of pollution- Water, Air and Noise- Regulatory mechanism & laws, sources and 
effects, various policies of Government, Go Green Movement 

4 Globalization & its 
impact 

Meaning, objectives, importance & scope of Globalization Effect & challenges of Globalization, Review, Impact and 
implication Globalization 

5 Indian Industrial 
Environment  

Growth of industries in public & private sectors in India – small and cottage industries mergers and acquisitions, Foreign 
investment-Foreign Technology and MNCS 

6 Financial 
Environment of 
Business  

Indian Money Market - Growth of Capital Market in India - Banking financial Institutions - Role of Public, Private, and 
Co-operative Banks - Role of Foreign banks and non-Banking Institutions 

7 Environmental 
Analysis  

Meaning and importance - Techniques of Analysis-Verbal and Written Information Search and scanning, Spying, 
Forecasting, Limitations of these techniques, Competitions analysis - Rivalry Amongst existing firms, threat of new 
entrants threat of substitutes - Bargaining power of suppliers and buyers, Global Environment Natural, Social, 
Cultural, Demographic and Technological environment and its impact on world trade 

8 Problems of 
growth  

Unemployment, Poverty, Regional Imbalance, Social injustice, Parallel economy, Lack of technical knowledge and 
information 
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